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Wesco’s New
Name: Incora

By MARK R. MADLER Staff Reporter 

Wesco Aircraft has renamed itself Incora.
The Valencia aerospace part and supply 

chain services provider said the new name 
reflects its commitment to its customers’ mis-
sion-critical work. 

Wesco was a publicly traded company until 
it was acquired in January by Platinum Equi-
ty, a Beverly Hills investment firm with about 
$19 billion of assets under management.

Platinum combined Wesco with Pattonair, a 
supply chain management services business for 
the aerospace and defense industries based in 
the United Kingdom.

Chief Executive Todd Renehan, who had 
the same position at Wesco, said the essence of 
the new name is that the company is incorporat-
ed into its customers’ business and operations. 

“From delivering our wide portfolio of 
products directly to production lines with just-
in-time service to creating accurate forecasts 
that help drive working capital down, Incora 
focuses on meeting our customers’ daily supply 
chain needs,” Renehan said in a statement. 

President Wayne Hollinshead, who pre-
viously served as chief executive of Pattonair, 
said the new company’s commitment to im-
provement is unwavering.

“Incora is synonymous with innovation, 
meticulous execution and trust,” Hollinshead 
said in a statement. 

Post-acquisition change 
reflects company mission.

Recognition 
For SaalexIT

By MARK R. MADLER Staff Reporter 

The information technology division of 
Saalex Corp. was named by Channel Co. to 
its 2020 Managed Service Provider 500 list. 

The Camarillo company was part of the 
Pioneer 250 category, which is focused on the 
small and medium-sized business market. 

The list recognizes companies that deliver 
operational efficiencies, information technol-
ogy system improvements and a higher rate of 
return on investments for their customers. 

Michael Flavin, director of technology 
sales at SaalexIT, said the division was honored 
to be recognized by Channel Co. 
“This is a significant milestone for our team 

as we continue to grow, and I think it recogniz-
es the tremendous investments and work we 
have done through best-of-class technology 
partners, implementation of next-gen cyber-
security tools and our focus on leveraging the 
cloud,” Flavin said in a statement. 

Channel Co. is a tech industry news, events 
and marketing company based in Westborough, 
Mass. 

Chief Executive Bob Skelley called 
managed service providers such as SaalexIT a 
“critical bridge” for customers looking to as-
sess, implement and migrate their IT and cloud 
solutions to drive efficiencies, lower costs and 
secure their environment.

Camarillo company’s division 
honored for efficiency.

By MARK R. MADLER Staff Reporter 

AeroVironment Inc. will begin to deliver 
this month its Puma 3 unmanned aircraft 
for a contract for the U.S. Navy and Marine 
Corps.
The $10.7 million fixed-price contract is 

for those services’ small tactical unmanned 
aircraft systems program and covers new and 
spare Puma 3 aircraft. 

AeroVironment designs, builds and tests 
its unmanned aircraft in Simi Valley.

The Puma 3 is a hand-launched aircraft 
designed for both land and maritime opera-
tions. With a wingspan of 9.2 feet and weigh-
ing 15 pounds, the aircraft can operate for 
up to 2.5 hours at a range of up to 12.4 miles 
with a standard antenna, and up to 37.2 miles 
with AeroVironment’s Long-Range Tracking 
Antenna. It is capable of landing on land 
or in water and contains a sensor package 
allowing for excellent imaging capability. 

Rick Pedigo, AeroVironment vice 
president of business development at AeroVi-
ronment, called the Puma a combat-proven 
enabler of U.S. Navy and Marine Corps tacti-
cal operations, providing persistent situation-
al awareness, expeditionary reconnaissance, 
surveillance and target acquisition.

“Its versatility, ruggedness and reliability 
in a wide range of operating environments 
– over land and sea – consistently provide 
the actionable intelligence warfighters need 
to proceed with certainty,” Pedigo said in a 
statement.

The Puma is part of AeroVironment’s 
family of tactical unmanned aircraft systems, 
which also includes the Raven, Wasp and 
Vapor helicopter. These aircraft provide in-
creased capability to the warfighter that gives 
ground commanders the option of selecting 
the appropriate aircraft based on the type of 

mission. This increased capability has the 
potential to provide significant force protec-
tion and force multiplication benefits to small 
tactical units and security personnel.
AeroVironment’s customers include all 

branches of the U.S. military and 45 allied 
countries. 

Airborne: Soldier launches  
Puma 3 drone.

$10.7 Million Contract for Drones
U.S. Navy and Marine Corps
buy AeroVironment Puma. 

By MARK R. MADLER Staff Reporter 

Sada Systems will extend its partnership 
with Google Cloud. 
The North Hollywood tech firm said the 

multi-year, $500 million agreement will 
mean it can offer a catalog of project-based 
and managed services that help customers 
reduce their costs and time to market through 
hands-on support and ongoing operation of 
workloads.

Chief Executive Tony Safoian said the 
company was delighted to expand its partner-
ship with Google. 

“Since going all-in with Google Cloud 
and joining its (managed services provider) 
initiative, our Google Cloud Platform busi-
ness has grown nearly 400 percent as we’ve 
seen tremendous excitement from existing 
and prospective customers,” Safoian said in 
a statement. 

Under the expanded partnership, Sada 
will offer new products and services, includ-
ing with Anthos, an open hybrid and multi-
cloud application platform that enables users 
to modernize their existing applications, 
build new ones and run them anywhere in a 
secure manner.
The company will offer new AnthosLabs 

workshops, which will provide hands-on 
experiences, software and consultative 
training for IT professionals to build Anthos 
programs.
“What’s most exciting about these hands-

on workshops is that customers go from 
having zero prior experience with Anthos to 
deploying it to a multi-cloud environment, 
all in the span of one jam-packed afternoon,” 
said Miles Ward, chief technology officer at 
Sada, in a statement. 

In addition to bringing expanded managed 
services to their Google Cloud customers, 
Sada has increased investments in engineer-
ing, including technical account management 
teams that ensure customer success beyond 
the first workload moved to Google Cloud. 

Carolee Gearhart, vice president of 
worldwide channel sales at Google Cloud, 
said that Sada has proven its expertise in 

enabling customer success and providing 
innovative and scalable products for large 
businesses. 

“This multi-year agreement to digitally 
transform organizations with Google Cloud 
confirms their confidence in delivering ex-
ceptional services and solutions to custom-
ers,” Gearhart said in a statement. 

Sada has seen an increase in demand for 
managed services from large business and 
public sector clients, including multinational 
consumer products company Colgate-Pal-
molive Co., cable provider Dish Network 
Corp., Papa John’s Pizza and the State of 
Arizona. 

Google Cloud Partnership Expands

Cloud Fan: Sada’s 
Tony Safoian  
in North Hollywood.  
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Workshops part of growth 
strategy for Sada Systems.
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